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Overview

Communication for social change allows people to
improve their lives through civic participation in
governance—which has historically been weak in
Haiti. Media is also a tool for development, as the
use of media to express needs, dissatisfaction, etc.
enhances public services and empowers marginal-
ized groups.

A Creole language newspaper Chimen Lakay or ‘The
Way Home’ targets low literacy Haitians, i.e. some
80% of the population.

The lingua franca of the Haitian population is cre-
ole, but newspapers and much official communica-
tion is in French . In order to serve the most vulner-
able (and frequently illiterate) members of society,
IOM produces culturally appropriate creole lan-
guage public service communications using video,
cartoons and radio. The story-telling approach fills
a vacuum of civic communications. Life saving mes-
sages are produced on demand for a variety of hu-
manitarian actors, including UNICEF, USAID, GOH,
IDB, ILO etc

Presented in the form of a colorful comic strip
adventure story, Chimen Lakay offers advice in an
accessible form on subjects such as hurricane pre-
paredness, cholera prevention and public health,
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fire safety for IDP living in camps, road safety, do-
mestic violence and women’ rights, child protection
and the strategy of return programmes.
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Two-Way Communication with beneficiaries

A two-way communication strategy underpins all
IOM communications with the vulnerable. First
community mobilizers meet beneficiaries in camps
and communities to assess the situation and listen
to their priorities.

This is known as participatory media because it in-
volves the local community/target group from the
outset.

www.iomhaiti.com
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Radio Tap Tap
IOM produces recorded dramas designed
to be played on the public busses or tap
taps that criss-cross Haiti. The programs
are also broadcast on a network of community sta-
tions in Haiti and on the UN’s MINUSTAH FM na-
tional radio network. Audience participation is en-
couraged and listeners are offered a small prize for
calling in to a toll free num-

ber with answers to set/ Q'f =

questions. The subjects iy
raised include hurricane
preparedness, violence

against women, counter- f¢
trafficking, cholera preven- &4
tion and other WASH is-
sues.

Humanitarian volunteer response and call center

IOM has supported Noula.ht, a Haitian humanitarian
volunteer response center which combines crowd-
sourcing with a call center. The Government of Haiti
has nominated Noula as one of its core humanitarian
call centers and relies on it to filter urgent messages
from the population, especially during crises, and
passing them to the
first responders. The
call center has come
into its own by sav-
ing lives during carni-
val and providing a
public alert system
during hurricanes.

Voice of the Voiceless

IOM received and carefully catalogued collected
more than 2,500 letters from beneficiaries. Many
letters provided a unique insight into the suffering
of hardworking families whose lives have been sig-
nificantly altered by the quake. Discussions are un-
derway with Florida International University (FIU)
and the digital Library of the Caribbean (DLOC) to
restore the letters, preserve them for posterity an
digitally store them. The hard copies will be re-
turned to Haiti once a secure place can host them,
either the Haitian National Archives or National Li-
brary of Haiti.
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Te the members of all concerned eraqrniza—
tions

Thank you for nnderstasnding our suffering.
Isee that yow are triging to address maiy «Z‘
our problems and some of our grestest needs.
T havie oniy twe lines to write : Ammong s
Are paopla whe have Lost A parant, .ctfn'ana‘_._
noighlors, people whowere close andeven
cenr jobs. W hen the terrible catastrephe be-
Jellws, it affected so masy aspects of onr
Livies, wie are stressed, we Are StArVirg we
Aesperatelyneed work. T, }vaﬂxmny fe, Lost
sty Rassbasnd on 5 May 207, He had astom-
ach ulcer and diod from Lack of food after we
Lost ovar Brasiness in the earthguake.

Now, T havie three children to feed and send
teschool. Uinnot se old, Put I have towork
to gat the money I naad to gat may Prsinass
:wi)n:-_: and tolook after ;ru; Childres. Please
do something for me. We donot want to die

Tap Tap Sitcom

An all Haitian sitcom has been produced portraying
the every-day life of a Tap Tap (local transport)
driver in Port au Prince. This was developed to facili-
tate communication about the return from camps to
communities, such as the 16/6 program (facilitating
IDPs living in camps to return to their pre-
earthquake community of origin). Sitcom episodes
foster a positive image of Haitian daily life.

WWW.Y OUTUBE.COMY!
WWW.FACEBDOK COM

KI RIVE SOUNOU TANKOU YON TANPET
GADEL POUW GEN YON PRI!

For more information, please contact:

Michela MACCHIAVELLO

Media & Communications Program Manager
IOM tent, Area 5

United Nations Logistics Base

Route de I’Aéroport

Port-au-Prince, HAITI

Email: mmacchiavello@iom.int

Tel.: +509.3773 1958

www.iomhaiti.com
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