
  J a n u a r y  t o  S e p t e m b e r  2 0 1 4  

Non-Food Items S ec tor  Achievem ents   
J O R D A N  R E F U G E E  R E S P O N S E -  R R P 6  

* Camp popula on figure reflects camp arrival popula on. 
* Popula on figure represents the highest popula on assisted as reported in Ac vityInfo. 
 

ACHIEVEMENTS 

1 
NEEDS  

RECOMMENDATIONS  
 
♱ Given the increased necessity for targe ng, it will remain cri cal to 

enhance complementarity with the Shelter and Food Security and 
Livelihoods Sector in order to develop any synergies with long  
term posi ve impact for refugees and host communi es in Jordan. 

  
♱ The humanitarian community involved in the refugee response has 

to improve efforts to counter duplica on. This will require be er 
implementa on of and more diligent use and commitment to RAIS 
or similar systems or area-based coordina on mechanisms. 

 
♱ Where possible, organiza ons opera ng in host communi es 

should work alongside CBOs that provide NFIs and basic needs as-
sistance to ensure coordina on and build capacity as needed. 

 
♱ The NFI Sector considers VAF implementa on to be par cularly 

important in its area of responsibility. Thus, par cipa ng organiza-
ons are strongly recommended to adhere to VAF provisions. 

 
♱ GAD perspec ve on coordina on and opera ons is essen al for 

2015, especially as good targe ng of assistance will be ever more 
of a necessity. 

 

♫ 184,644 refugees in the camps (Azraq and Zaatari) received NFI 

items (including kitchen sets, ma resses and blankets) to cover 

their basic needs. 

♫ 154,300 refugees and other affected popula on in non-camp 

se ngs received regular cash assistance. 

♫ 221,230 individuals  received in kind or mone zed assistance to 

cope with the harsh weather condi ons. 

♫ 211,990 individuals received one-off payment to cover urgent 

needs. 

2 

3 

4 

CRI and essen al sanitary items for new arrivals in Azraq camp 
and100% coverage of replenishment in all camp se ngs in Jor-
dan. 

550,000 refugees are expected to live in non camp se ngs. 70% 
of them are not socio-economically resilient . 
 
More than 30%-50% of the refugees in non camp se ngs will 
be in need of humanitarian assistance to cover their basic 
needs. 

Winteriza on assistance far new arrivals and vulnerable HH in 
non camp se ngs. 

CHALLENGES   
♱ Lack of viable, legal opportuni es for refugees to secure income and 

meet their basic needs.  
♱ Poten al increase of refugees pushed back in the camps; which in 

turn will require a substan al effort under this sector to respond to 
the needs  

♱ Increase of the regular expenditures of the families in order to cover 
food needs and rent cost. 

♱ Gender– age and disability approach is not fully  incorporated into 
basic needs project.   

Sector Leads : UNHCR, NRC, OXFAM 
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January -August 2014 

ActivityInfo Sector Anaylsis 

♱ 4.1 # of blankets distributed vs HH ♱ 4.2 # of clothing sets distributed vs HH 

♱ 4.3 # of cooking stoves distributed vs HH ♱ 4.4 # of heaters distributed vs HH 

♱ 4.5 & 4.6 # of Jerry Cans  & kitchen sets distributed vs HH  ♱ 4.7 # of ma resses distributed vs HH 

♱ 4.8 Blankets distributed in Winteriza on and coverage across Syrian 
and Jordanian households 

Winteriza on : 
♱ 4.9 # clothes distributed during winteriza on and coverage across Syri-

an and Jordanian households 
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January -August 2014 

ActivityInfo Sector Analysis 

♱ 4.10 # gas cylinders distributed during winteriza on and coverage ♱ 4.11 # heaters distributed during winteriza on and coverage across  

♱ 4.12 # fuel refill during winteriza on and coverage across Syrian and 
Jordanian households 

♱ 4.13 # ma resses distributed during winteriza on and coverage 
across Syrian and Jordanian households  
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