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The themes | will aim to cover

* Introduction to WPP

* What has changed since the last Olympic Congress in 19947

* The impact of the digital revolution on media

* The implications for brand owners and sports bodies

* The opportunity for the Olympic Movement
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WPP has the leading global digital portfolio
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#1 in global media billings

$29.5bn

goupm

+32% of global network spend
#1 in offline
#1 in digital

#1 in pan-regional

L,
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Source: RECMA Global Billings Ranking 2008 — July 2009



Strength in research, insight and consultancy
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WPP Olympic credentials

Advertising and Media Investment
Management

Branding, Design and Identity
Direct and Digital
PR — Public Affairs

Research and Insight
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Changes in the media landscape since the last
Olympic Congress

1994 2009
Internet Population?: 16 million 1,500 million
Mobile Phone Subscribers?: 55 million 4 000 million
Online Advertising3: $0~ $55,176 million
US Newspaper Circulation*; 62 million 49 million
US Evening News 35 million 25 million

Viewership®:

8 Source: 1-internetworldstats.com 2-International Telecommunications Union 3-GroupM 4-NAA.org 5-stateofthemedia.org CC PP |



A new landscape of digital platforms

('] Tube
nuiu TV Movies
faCEbOOk Broadcast Yourself™ VST b e

Consumer Online Video

Social Media Generated Media

, tOTOUObS Customer Reviews

" JOB SEARCH WIDGET com 2,136 Reviews
Keywords Jab title, role or skill 3 Star: [1,928)
— 4 star: [531)
Location City, town or postcode 3 star: [E‘D}I
. 2 star: (40}
Search Marketing TR 1] Lstar, (47)

powared by www tataljobs.com

Widgets Web 2.0

pointroll 22~

Constant Contact’
Online Advertising Email

.Websites i
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http://www.clearspring.com/widgets/496489ee6ab2620d�

Live sporting events continue to be must see
television

/ Ave. Global Audﬁ
Beijing Olympics Opening Ceremonies: 593 million

World Cup Finals 2006 (average match): 411 million
2008 UEFA European Championship- 166 million
Finals (average match):

2008 UEFA Champions League- Final: 145 million
2008 NFL Super Bowl: 104 million

&008 Brazilian Grand Prix: 80 miIIion/

10 Sources: Mindshare ; FIFA and UEFA; TimesOnline, 1,000,000,000: Beijing Sets world TV record, 5/10/09 QC PP |




Global sponsorship spend

Growth slowing — but still positive

50

+3.1%

40 +11.9%
35 +10.5%

30

25
= $ Billion

20

15

10

2006 2007 2008 2009

" Source: IEG WPP |



Sports sponsorship increases brand value
considerably

Budweiser is worth an additional $9 billion because of its sports sponsorships

Sports fans Not
Bonding:

Advantage:
Performance:
Relevance:
Presence:

12 WPP |




Global economic impact of sports

Direct GDP Impact of Olympics ($ Billions)

D 1
10
Seoul Barcelona Atlanta Sydney Athens

13 Source: “The Economic Impact of London 2012” Nottingham University 2006 CC PP |



The impact of the digital
revolution on media



1.6 billion out of 7 billion online today

Source: http://www.internetworldstats.com/stats.htm



An increasingly global audience

Broadband penetration by market

16 Source: Digital %- GroupM TYNY 2008 Report \‘x; PP ‘

Broadband- Internet World Stats






Resonating with young people in particular

18
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A much more complex and interactive future

1080p

Apple TV
h HD DV

Programming
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Passive Interactive
Devices Ecosystems
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The future of media

wci News Shopping L.

. L00gle Fe=——

Searchable

Social Interactive Transactional Ubiquitous
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The implications for brand
owners and sports bodies



Attention is an increasingly scarce resource...

Melbourne 1956 Beijing 2008

2 WPP |



Consumers are taking control

Users in control

Users as producers and
distributors of content What | want; where, when and how |
want it.

Diet Coke + Mentos

Favorite List:
o

i i ™ -
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e =] S
o O =
t it Heie Y Wed4/11 ) 5:00 pm 5:30 pm :
TR R & by
R 090 The Doy Ater Tomoron
‘fu“. T e The Weakest Link BBC World News
A Wonwiet el e b s -
b i 133 Life Alter Film
2 - FOXMO( Bufty the vampire Slayer J, )
- n e Heveeny ( One Mincte 3 | The Next Voice YouHear )
1 r— ————
H pem—m——— I — « SN T
) T O Ootmann. 558 Vo WA
Fekwala o com g Famiilas [ Thamden 5 Zlanss BEEEEEECEODERDER =
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Democratization of the tools of production,
distribution, consumption and personalization.

WPP |
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Premium live events will still command a
premium

Cost per thousand (CPM) of Superbowl spot

60 A
US$CPM
50 A
40 A
30 A
20 A

10 ~

O | | | |
1970 1980 1990 2000 2010

o4 Source: Group M/ MediaEdge:CIA
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Sports brands remain some of the most
powerful in the world

Top 10 Most Valuable Beijing
Global Brands Olympics

Bonding
Advantage
Performance

25 Source: BRANDZ 2006 Millward Brown Optimor OC PP |




While broadcasters offer a lot of money, their
audience Is getting older

Average Age of Viewers watching the Summer Olympics in Primetime on NBC

Barcelona Atlanta Sydney Athens Beijing

26 Source:http://www.sportsbusinessdaily.com/article/124050 OC PP |



Across demographics the Olympics perform
better against women and older age groups

Males Females

Superior:

Preferable:
Relevant:
Tangible:

18-34's 35-65’s

Superior:
Preferable:
Relevant:
Tangible: 98%0

/7o~ /2]
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Beijing was the first digital Olympics

Destination Beijing j ies 2 G S Drive to the Finish
From the Great Wall to the i ' 3 i m

orbidden city, leam more
about the 2008 h

RESLLS - VIDEO | PHO' MOBILE | VANCOUVER 2010

LOCAL
SCHEDULES CENTER COVERAGE

GAMES RECAP Exclusive Video
ke a 'Tr'ult,I exceptional
Sam

e B Mastia Liukin, an All-Around golden girl

SUMMER SPORTS
Archery
Badminton
Baseball Dunk of the year? Wade-to-Kobe slam a classic
Basketball
Beach Volleyball
Boxing
Canoe/Kayak
Cycling

Diving

BEST OF BELJING
= Eight moments to

Phelps' 100m fly from underwater
remamber

Usain Bolt's 3 Olympic races strung together

b PHOTOS
Loaking back: The
h[ Sames in review

Ugly scene: Taekwondo fighter attacks referee

goppep

Relive the Paralympic Games

|MICHAEL PHELPS | GREATEST HITS | | HIGHLIGHTS | | NBC REPLAY |
it i 2 S| |SSNERR | e e
here

Equestrian
Fencing AF FPhoto
Field Hockey "Truly exceptional Games' Olympics On TV
Gymnastics From the start, these Olympics were different. They opened in [ BELJING 2008

S

Handball spectacular fashion and never slowed down, Fram the Water Cube to | s frer victory, PLAN YOUR OLYMPICTV &
the Bird's Mest, these Games made history, Alan Abrahamson writes, China plots next ONLI NE V| EWING EXPERIENCE

Jude
Modern Pent. Related: Purchase the 2008 Opening Ceremoty DVD | Blog

Rhythmic Gym. More News: 115 wornen top Brazil for soccer gold again
Rowing

Saiing 2008 Medals
Shooting
Soccer

Softball
Swimming
Sync. Swimming
Table Tennis
Taskwondo

. Bswwe
= STORIES

Tennis ‘ Team USA gold medal winners ’
Track & Field

Trampoling
Triathlon

Volleyball

. JUNE — AUGUST @ 7PM (ET)
45 & ONLY ON UNIVERSAL SPORTS TV

See all photo gallerk
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50% of London 2012’s YouTube channel viewers
are under 35

YouTube's age profiles for London 2012 Olympics

13-17 —
18-24 -
25-34 - | |
35-44 [N
45-54 |

o

55-64

65 F

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

29 Source: London 2012 Keynote speech to Mobile Entertainment Market 2009, Alex Balfour W PP |



People are talking about it online

B Olympic spirit Opening ceremony
B Michael Phelps B China's image
B Human rights [ Boycott
0 Online broadcasting = Usain Bolt
30 - 1 Pollution M Closing ceremony

25 -

20 -
Topic of online
conversation

15

10 -

0.

30 Source: MEC Access, London 2012: Is it a golden opportunity? An investigation to help you decide
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To engage top brands, you need to do more

$millions
1. Go gle  $100,039
2. Microsoft $76,249
3. (ealsly 967625
4. 1= $66,622
5. [Y\ $66,575
6 $63,113
7. A MOBIE $61,283
8. @" $59,793
9. & $53,727
10.  Marlhoro $49,460

SENBRAND WPP |



The opportunity for the Olympic Movement:
5 points to think about
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Recognize the breadth of your competition

34
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35

2. Create the rights franchise of content

'-%:' v o Y e vk e Cheres Meevr s

OIFEFIC GAHIS
PR

I'I'I'..lﬂl L L] .
el Lol Giwing is wAnning —
OUTMFIL == 1 iﬂ .,
1-_ L

re—

P ST P ENE W

TN L O3 o A F T - .

e Ui B W g i phe i They hemg her. ity b
wmwrdery e e, o B e o
s

g
Wo =T gy T ey ey o gy | ek e———

| e L L

P R TTT s T e e i e

i m F e o

e e i e o

S il I
S s s e sl
v L R
LR N ]

AT MR P

L AT R D L TR

L% LY - BT
i ] T
e TR 10 = TR

A

BT M TR L
| g« Bl
o

(- LR B LI e e

VR e e e e e ] e

WPP |



Connecting with the average Olympian

Voices of the Summer Games

Follow Lenovo's athlete bloggers on their journey in Beijing - Hear their voices

home | about | contributors | & feeds _

B Share/Save B 41 4" = theBIDggEl’S

Rachel
Dawson -
Field Hockey

Voices ofthe Olympic Games brought together 100 athlete bloggers from 25
different countries and connected them the world as they blogged their way to the
2008 Summer Olympics. Overthe course of the Games, Lenovo's Athlete
Bloggers published more than 1,500 posts and received over 8,000 comments
fram fans around the world. “Voices™ was a huge success and demaonstrated the

value of amplifying Olympic athletes’ real, unfiltered voices.
We're glad you've found this site, and hope you'll stick around and explore the
Lenovo Athlete Bloggers' amazing Olympic experiences. You can also check out
Performance
tago

Read Bio
Blog

our wrap up video.

Athletes are blogging about their journey
to the Beijing 2008 Ohlympic Games on
Lenovo ldeaPad notebooks powered by
Intel Centrino proces=or technelogy

See more Featured stories: ‘ {

receniposts
beijing Tweets

Check out our Lenovo Voices wrap
video with athlete blogger interviews and
White House Visit @ &3 < Athletics LISA Englis campaign highlights.

Posted by David Cliver at David Oliver! Your Mission Ettp:a’.-‘tlnyurl.cun'v'?wrﬁﬁa Thig happened

12.85 on 2008-10-09 02:00:00 {gmt) E & 273 days ago

| Ieft Denver for a quick trip out to the D__. — NBC's Photo Gallery of the Closing
Ceremonies: hitp:/fis.gd/1VWdp This
happened 02 days ago

Clear Filters Filter Posts by Sport L iC:}untﬂ-‘ e ILangung w
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3. Engage with the young in the right environments

37



The young interact with media in different ways

38

Kids and Teens Watch TV on Other Devices

Internet 27%
25%

0,

PSP/Handheld 12%

Vid Svst 13%

ideogame System 12%

11%
iPod/Mp3 Player 7%
4%

7%
Cell Phone 4%
2%

33°J/o

0% 5% 10% 15% 20% 25% 30%

H Ages 8-12 B Ages 9-14 O Ages 12-17

Source: MORe, Base = Youth who watch TV

35%
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Thelr interactions are more social

facebook

flickr

® &  Vancouver 2010 .
= = Home The Tour Sign Up Explore

wall Info Photos Discussions Video Events »

Q, Fiters
Pak Earlay Hey Eleconcl . §3 Beijing Summer Olympic Games 2008
A There will be some places open for Hostels in October, if you are looking for bt ¥ ) AL
accommaodation. Besides that, VANOC took everything and has given it to the = Qp’ Group Pool  Discussion 418 Members  Map Join This Group
athletes and there team. All Hotels are taken, so you are looking at paying over 300
Vancouver2o1o.com $/night. T even saw a place that is renting out a studio for 30,000/Feb. CRAZY!!!!
aliout art hour g0 * Report = Fraiin Danl i srs i Aot s sy e g Join?)
S . ——
. ! Vancouver 2010 Hi Gail. See if any of the tw lbbet‘ H nd €lp
The offical Facebook Page of the @ o, help - htp://vawe.vancouver2010.com/ens| e h
2010 Olympic and Paralympic Vinter s, Vancouver-2010/accommodation/-/34174/w

Mame Chicga 2015
Location Chicago, IL. USA!

Games,

‘Accommodation - V: I chi2016
et Source: . vancouv tidade

ncouver and its surrt E City to host the 2016 Olympéc
Founded: riety of accommedation options, TF . and Paralymplc Games,

September 30, 2003 tgor hias ek with many vidtods v ¥ Follaw and talk with us Tor
the Games and the area. ciat bld vpdoles.
e #1] about an hour aga * - Share

Jobiesnacks

Chapple  Henneberry Jones

B % 495 3630 L
60f 27,307 fans seeal iy, Los Angeles youth still receiving i From Cesar Hung i
m i View all 4 comments beneﬂts fme 1984_Games -a mode| ave From Czsar Hung From Cesar Hung
; Daniel Cholewa costs way o much! for World Sport Chicago
Py o eatn e i hitp:/bit.ly/XtmFQ *Neil

you there!
Vanderve "
ort

Peter Athwal surrey welcomes world! Actions
44 minutes ago * Repart. black chi2 18
Leamn about Chicago's 2016 bid @ the 10th Ward meeting, tonight
Oj Daniel Cholewa Hey im a Volunteer for the| @ Gpm at Knights of Columbus Hall - 11201 5. Ewing. Hope to see Fallewmng
JekeGass  Jess Merrel Morgan H can help me find a place for 2 months?

2bout an hour ago - Report

Learn about the bid @ the 27th Ward meeting, tonight @& Epm at
Firsl Baplisl Congregational Church - 1813 W, Washinglon, Hope

fo see u there!

1 Tube [y

olved ‘Our plans News About us In your area

T
| Home Suhsmiplivn:} Videos Slwwsi Channels
1

joinin

www.london2012.com

&r Glad you enjoyed it

B Email this page (=} Print this psge

London 2012 blog : o

+ Commenting quidelines

™= London 2012
ondorz012s Chanvel IS ar [ Payiists

Paralympic Games

m ssss How can small businesses get involved in Clows | List
e London 20127 Aquatics Aquatics Centre
Javelin train on track and Ruth, Business Outreach Manager, 4 August 2009 Athletics Beijing 2008
on time - London 2012
255 views - 5 cays sgo Business Ceremonies
Inspiring small businesses locally is what it's all about for the teams of business- Cultural Qlympiad Culture
I::,“rfnx‘;?ff,m"” support people working with London 2012 Cycling East London
1,178 views - 1 week ago So how can a small business get involved in an opportunity to help in the supply EastofEngland Education
chain of the Olympic Stadium or the Aquatics Centre for instance? Two andgover LOCOG London
|;arl_’|i’cup]c Pwuklk-"g on organisations that help local businesses answer this question are the East London QDA Olympic Park
the Olympic Par . k
lev!: .‘z wesks ago Business Place and Supply London. Olympic Stadium
g fesr : Read more of “How can small businesses getinvolved in London 20127” Open Weekend Paralympics
] Olympic Village: Athletes' Seb Coe South West Sponsorship
jeaBun | beds & London homes
e | R Sustainability Swimming
—— Posted in CompeteFor | East London | ODA | Business | Permalink Transport Velodrome

M 0137526 | | [~ ] m?ﬁl‘."“" 2012 . Greenwich West Midlands Work for 2012




Get to know the new players

Unigue Visitors

1000k

facehook.com

yoLtubiE St

My ERacE .COIMm

bwvitter comm

ﬂ flickr com

o = . e — — =
-___...._——-. .=
P = =T - - Z T= = — — s e .
T -
- o o = & » - —- -
072008 OSr2008 0952003 1052008 112008 1202008 0172009 0252009 032009 0452009 052009

) compete
il comp
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Example of how WPP’s United and the IOC are
working together to engage and interact with a
global youth audience.

QRO
The Best of Us

olympic.org



The Best of Us Challenge

An online global competition in which young people can compete in a variety
of different “challenges” against both Olympic athletes and their peers.

The idea is to engage young people in the Olympic Games by giving them a
chance to actually “compete” with Olympic athletes in a digital, grassroots
forum.

Among the Olympic athletes participating are Rafael Nadal (Spain), Michael
Phelps (US), Lindsay Vonn (US), Yelena Isenbayeva (Russia), Shawn Johnson
(US) and Carolina Kluft (Sweden)



The Best of Us Challenge Site — Home Page

ADD TO YOUR SITE
PRIZES | HELP & HOWJTO | CREATE CHA GE SELECT LANGUAGE

ﬂhnﬂﬂ!;ﬂ'-

compete ag :

from around the world. Eacti

athlete has created aunic . )/ Auser can select to
Challenge 'ﬂ@!ﬂ- Hckm 1y either compete against
holow,thlnh'!md'.h'm' gl ~\ an athlete Challenge...

record. or create his/her own

ey unique Challenge from
Or, create your e the homepage.

PpeCT A aE
B CHALLEN

s (WA ET
|\ [ @

OLYMPIC BROADCASTERS TERMS & CONDITIONS WORLDWIDE PARTNERS

Internaticnal Otymipls Committee & I0C 2008, All rights ressreed

Young people will be able to go to The Best of Us Challenge via Olympic.org or through
Please note: f/n? copy, design and site interactions still being finalized.,
exposure 1r

om an online seeding and syndication plan being dedicated to Challenge
promotion.




The Best of Us Challenge Site — Athlete Detail Page

ADD TO YOUR SITE
PRIZES | HELP & HOWTO | CREATE CHALLENGE SELECT LANGUAGE

; A user can post a video onto

: their social media site through
SUBMIT YOS the “share” functionality, as
VIDEO - well as scroll through other
participants’ responses to the
athlete Challenge.

OLYMPIC BROADCASTERS

International Olymple Committes & 1O

TERMS & COND WORLDWIDE PARTNERS

Here’s Rafael Nadal’s Challenge page — he’s challenged young people to see how many tennis balls they can
pick up and hold in 30 seconds.

Whoever can best match him or beat his record will win a signed t-shirt from an Olympic athlete, a The Best of
Us poster and an official Vancouver 2010 video game. After viewing the athlete’s Challenge, the user can
decide whether or not s/he would like to “best” the athlete’s Challenge and submit a response.

WPP |



The Best of Us Challenge — Rafael Nadal’s Video

click here to play

WPP |




The Best of Us Challenge — Social Media

BTN Axe is on Facebook
e S T i Sk s vt mits AXE, . The Best of Us Challenge

Best of Us Challenge
P . i ‘A Faliow o

i
= Wall Info Best of Us Skin Contact  AXE Hair  Videa 3

Let's get connected. Lorem
ipsum The Best of Us Challenge
latest tweet from the best chal-
lengers in the world!

The Challenge will also have dedicated Facebook and Twitter pages with up-to-date information
and Challenge content. Users will have the option of becoming a “fan” of the Challenge on
Facebook or signing up to receive Challenge Twitter feeds

Social media pages will also align with current 10C initiatives (such as the Olympics Facebook and
Twitter pages) to cross-promote content and drive additional I0C fans and supporters to the
Challenge for added exposure.
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4. Understand the technology opportunity
I. Get social

MLB Advanced Media is largest live

event producer in the world.

Ability for MLB to show games not . — S
broadcast on TV. | — —

NY RAMIREZ - -
s ATBAT HITSPEED " HEIGHT  DISTANCE

S | 162 MPH [ 67 FT. [ s65FT. |
{5 irampn | 1307t | 200 FT |

Initial investment (2000) $1million per
team, now valued between $2 — 2.5bn.

. &

WPP |
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.. And create communities




. Leverage new screens technology

49 Source: WPP

Linear network Linear network

Past

Present

Community

On Demand

Linear network

Future
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. Add value through mobile

Android App for Wimbledon 2009

YWimbledon 2009 - IBM Seer Android Video
I 4 ¥

p @ 0:00 / 348
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Download the U.S. Open 2009 iPhone application
to get the best of the U.S. Open while on the go.

The U.5. Open 2009 iPhone application will feature: SHAIET 430 P4
USGA. News

| LEWIS HAMILTON |

Lewis in Barcalona, 12 May 2007

é:‘__ L0 A T T .

Exclusive LIVE Marquee Group age on Thursday!|
Exclusive LIVE Hole 17 cover:

e N Lot et iy e T TG MR

LIS WOIT To Lasnch Fres
Vit CRbmgtnig

e -

LIVE Leaderboard
Mews

LIVE coverage courtesy of:

i
F -

Player information ¥ e é

K

/ Prev o [
P e L e

% Thursday/Friday

e
Saturday/Sunday

cLAREN MERLE
NEXT RACED3 HZ1 M29

cLAREN MERC!
VODAFONE McLAREN MERCEDES

MONACO
21-24 May 2009

LIVE EVENT
COMMENTARY

14/5 2009

NEWS

VIDEO OF CIRECUIT

TRALCK INFO

Martin Whitmarsh leads
the debrief back at the
Mclaren Technology
Centre near Woking,

Fealawd

RESULTS

2005 SEASON ON YOUR MOBILE
BACK BACK



5. Think about what digital inventory you can

VRN 1 .




LIVESTRONG

MNIKE LIVESTRONG

CHALKBOT




In Summary



Thank You
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